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Since June, I have been living my 
Feng Shui approach and experienc-
ing life in remote communities of 
the Centre of Australia. Life is so 
different than in cities and more 
importantly nature’s presence is so 
strong and alive that you cannot 
stay numb about it all. 
 

I have encountered the most gentle 
souls and powerful people here 
amongst our Traditional Owners. In 
a matter of only seconds they take 
a look ‘through’ you and know who 
you are, how you think, scan your 
energies and then, maybe... sooner 
or later... open up to you. 

I am also surrounded by wonderful 
art; pieces painted or crafted with 
care and attention while artists sit 
crossed legs on the red dirt or on a 

table under the veranda of their 
local art centre. 
I bought a few canvas, each comes 
from a different community, each is 
charged with the energies of the 
artist and linked for me with the 
good memories of having met them 
and experienced special moments 
in their communities. Whenever I 
can, I buy direct from the artists. 

As I write this newsletter, I remem-
ber many of the homes that I have 
‘Feng Shui consulted’ in the last 
two decades. There is always a very 

low energy coming from the “in-
series” printed canvas made in 
China that you can purchase in your 
local “Two Dollar shop”.  
 

When you feel the vibes of an 
original art, you not only have the 
vibrations of the colours, you also 
feel its artist soul and often too 
(with Australian Aboriginal Art) the 
Spirit of its country. 
 

Many of you may have that pre-
conceived idea that they couldn’t 
afford an original Art! Each of us 
can be surrounded by originals... 
Yes, a nice painting done by your 
children and well presented or 
even framed will bring joy, pride 
and pure love in your household 
pure love. Then, one day, when 
time is right you will look further 
into acquiring original Art from fa-
mous artists! 

Promote original pieces, always! 

Roseline Deleu—www.fengshuisteps.com 
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Original is always better than Copy 

Roseline Deleu—Founder & Editor of this newsletter and the Feng Shui Steps BLOG 
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Photo 1—Seven Sisters 

Anupa, Kaltukatjara (Docker River), NT 

Photo 2—Bush Medicine Leaves 

June Bird, Mulga Bore (Utopia), NT 

Photo 3—Clap Sticks and Natural Beads 

necklace, Kaltukatjara, NT 
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Wrongly “Feng Shui “ labelled  
Roseline Deleu, international Feng Shui Master, Author, Speaker & Shaman 

Please beware of what is  
Feng Shui labelled ! 

 
- Watch out -  

Not everything labelled 'Feng 
Shui' is good Feng Shui! 

 

Pic 1—Hanging a pointy crystal is 
NEVER good Feng Shui! 

 
The first example that I recalled 
was when I attended my first 
Feng Shui course... the teacher 
at the time told one of the stu-
dent to hang a faceted Feng 
Shui crystal in her entrance be-
cause the stair case was directly 
opposite to the main entry 
door and the Chi was rushing 
upstairs. 

Pic 2—Hanging a pointy crystal  
can be very dangerous! 

 
One week later, that student 
came back to the course very 
worried: three major things 
broke: the windscreen of her 
car got chipped, she broke one 
of her front teeth and twisted 
her ankle! 
 
The problem is that she bought 
a POINTY facetted crystal la-
belled 'Feng Shui' in the shop. 
The wrong part of it is that a 
POINTY crystal is NEVER good 
Feng Shui as it sharpens the 
energies in the place! This can 
be VERY dangerous. 
 
Within the week of hanging this 
faceted pointy crystal between 
her entry and her staircase, she 
encouraged sharp energies and 
3 things broke down. After the 
second Feng Shui lesson, she 
threw it away immediately and 
replaced it with a ROUND fac-
eted crystal and everything set-
tled down for the better. 

 
For the past 20+ years I have 
constantly encountered people 
who had life problems due to 
pointy crystals so please, avoid 
displaying them around you! 
Pointy crystals should NEVER 
been labelled Feng Shui, this is 
wrong! Only display round, oval 
or octagon faceted crystals, 
thank you! 

Pic 3—ONLY hang round, oval or octa-
gon faceted crystals around you! 

Think common sense Feng Shui, 

is it vital. 

Feng Shui Yours, 

Roseline Deleu 

www.fengshuisteps.com 
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Carpet snake = The Guardian 
Susan Skyring, Spiritual Reader, Medium & co-author of these Australian Animal cards 

Night or day, there 
is never a sound 
when Carpet Snake 
is around. This Aus-
sie bush serpent 
seeks the quiet life; 
he purposefully avoids places that 
are noisy with activity. 
 

Carpet Snake is a predator that lies 
in wait to ambush unsuspecting 
prey, preferring the cool of the 
late afternoon and evening to 
feast on small prey that may come 
his way. A bite from the Guardian 
is not fatal; he instead coils his 
strong body around his victim and 
as they exhale he constricts tighter 
and tighter until their light is extin-
guished. 
 

Size is irrelevant to Carpet Snake; 
his jaw dislocates to consume a 
victory larger than himself. Hun-
dreds of muscles stretch and con-
strict along his long slender body 
until inch by inch his meal is swal-
lowed whole. With a large lump in 
his body, this Master of energy 
conservation will not need an-
other meal for months. 
 

Carpet snake understands the cy-
cle of life. He reminds us that as 
the seasons express their natural 
cycle, so too with life. 
 

His ancestors have taught him the 
cycle well: “Feast and store in the 
summer” his ancestors say. “Find a 
safe, warm place for Autumn.” 
Then “Always sleep during winter 
and allow the Summer bounty to 
nourish and sustain you.” In Spring 
“Find a mate and reproduce.” Thus 
his cycle is complete as his ances-
tors have shown him the way. 
 

If Carpet Snake has come to your 
hand today he asks “Where you 
are in your cycle of life?”. Carpet 
Snake brings to your attention the 
need to observe closely and reveal 
your needs for the coming season 
or cycle. He is asking you “Are you 
prepared? It is time to prepare?”  
 

Listen to your heart; find your 
rhythm and cycle. Is it swift action 
that you need or do you need to 
build up your reserves for a later 
challenge? 
 

Perhaps he is bringing you the 
awareness that you already have 
enough to get you safely through 
the next season? Perhaps he is 
saying to you “Congratulations, 
you have gathered the skills and 
knowledge required in the learning 
cycle, is it now time to move into 
the action cycle?” 
 

Be your own silent guardian. Be in 
harmony with your seasons, this is 
Carpet Snake medicine. 
 

In modern times farmers have 
learned to work in balance with 
this silent Guardian. Carpet Snake 
guards the stores of grain from 
greedy rodents. He will quickly 
make a meal of those that intend 
to destroy the bounty he has 
stored for the harsh times of win-
ter. 
 

Carpet Snake brings your aware-
ness to the little things that may 
be “eating away at your winter 
store.”  
 

He may be bringing your aware-
ness to credit card debt, or debili-
tating financial situations. Are fees 
and charges eating away at your 

income? Look closely for less de-
structive alternatives. Perhaps 
consolidating or refinancing is 
what this season is calling you to 
do. Perhaps it is time to curb your 
spending for the moment. Are you 
in harmony with what is needed, 
will this season sustain you into 
the next? 
 

Guardian reminds you  
“Do not commit where you cannot 

remove yourself safely. Always 
prepare and think ahead.” 

 

Carpet Snake is aware that many 
of his kind meet their early death 
caused by the lack of an effective 
exit clause. In the Aussie backyard 
chook pen he reminds us of the 
tale of his kind who choose greed-
ily to slip through the wire netting 
to swallow a bird or two in haste. 
Only then to realise that they are 
trapped by the large bump in their 
belly and their own lack of fore-
sight. 
 

He tells you now “Do not go where 
you are not wanted or are unpre-
pared. If you move forward unpre-
pared against your instincts it 
could have dire consequences.” 
 

Observe and make your decisions 
while you still have the strength. 
Carpet Snake reminds you gently 
“Prepare well and when ready - do 
not wait. Do not leave your time to 
take action until it is too late. Be 
rewarded by Guardian protection 
and support when you prepare for 
all the consequences of your ac-
tions and decisions.”  

© Trevor O’Sullivan & Susan Skyring 

www.metaphysicallyspeaking.com 
Susan Skyring is one of Roseline Deleu’s 
successful Feng Shui Consultants in QLD 

http://www.metaphysicallyspeaking.com
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We are all influenced by pri-
mordial images and triggered 
memories. We get a "feeling" 
from how someone "looks and 
presents themselves." And this 
either engenders confi-
dence and surety or less posi-
tive feelings and emotions.  
Uniforms of any kind al-
ways carry a lot of psychic 
"weight!"  both positive and 
negative. We only have to look 
at a Nazi uniform to get a nega-
tive feeling, or alternatively to a 
policeman's uniform to get a 
feeling of security and safety. 

This is why we "feel" different 
the minute we slip on a uniform 
or even a badge of authority. 
The new designs and colour 
choices for the Qantas uniform 
carry many hidden and clear 
"messages." Most striking is 
that the sharp, diagonal design 
on the stewardess dresses re-
mind us of the guillotine used 
during the French Revolution. 
The sharp red triangles on 
men's jacket, pointing upwards 
look like blades cutting their 
throats and even daggers stuck 
into their hearts.  Perhaps more 
importantly, public interviews 
reveal that most people agree 
with this!  

  

Qantas has a long and proud 
history. It has always been an 
integral part of the Aussie cul-
ture and something we have all 
been so very proud of. When I 
enter a Qantas airplane, ready 
for a short or long flight, I love 

the professional and also re-
laxed atmosphere that is so 
very "Aussie." I have always 
loved the flying kangaroo, the 
little jokes, the smiles and the 
warm welcome. This is the Qan-
tas we all know and love but 
with these new changes I be-
lieve it is time to wake up Aus-
tralians and support our airline! 
 

Uniform launched in December 
2013, more job losses an-
nounced a couple of months 
later ! http://www.smh.com.au/
business/aviation/qantas-cuts-
5000-jobs-posts-252-million-first-
half-loss-20140226-33i4c.html 

 
"You are what you wear"... 
and that certainly includes a 
uniform! 
 

Each day, when you open your 
wardrobe and choose what to 
wear, you are preparing your 
day on many subtle levels. The 
colours you select, the textile/
texture of the fabric that is ca-
ressing your skin all day long, 
the comfort of your clothes, the 
quality of the design - all this 
and more makes you who you 
are that day. This choice sends 
out a energetic signal that is 
part-and-parcel of what you 
attract into your life as well 
as sending out messages about 
your moods and your mindset. 
 

...Continued on page 5 

Could new Qantas Uniforms influence their Job Loss? 
Roseline Deleu, international Feng Shui Master & best-selling Author 

Photo 1- During one of my latest flights, kind and very professional Qantas flight attendants 

Photo 2– Qantas Official Photo 
source: Qantas website 

http://www.smh.com.au/business/aviation/qantas-cuts-5000-jobs-posts-252-million-first-half-loss-20140226-33i4c.html
http://www.smh.com.au/business/aviation/qantas-cuts-5000-jobs-posts-252-million-first-half-loss-20140226-33i4c.html
http://www.smh.com.au/business/aviation/qantas-cuts-5000-jobs-posts-252-million-first-half-loss-20140226-33i4c.html
http://www.smh.com.au/business/aviation/qantas-cuts-5000-jobs-posts-252-million-first-half-loss-20140226-33i4c.html
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... Continued from page 4 
 

In the past few months, I have 
been flying intensively and the 
new look of the latest Qantas 
uniform caught my Feng Shui 
eye! I decided to interview 
many flight attendants and 
ground staff on how they feel 
about their latestlook.  
 

Initially, all told me politely that 
they were happy with their uni-
forms. Then, when I delved a 
bit more into their emotions, 
they opened up and timidly ad-
mitted that they were uncom-
fortable and most of them said 
they felt that this new uniform 
doesn't reflect the Australian 
Spirit.  
 

Reflecting the Australian nation 
worldwide through their unique 
airline is, in their view, not re-
flected in this new look. There 
is no vital aboriginal element in 
the design, they definitely miss 
the iconic kangaroo feature; 
and even more distressing, they 
feel that Qantas looks no differ-

ent of any other airline. Many 
also felt the look was simply 
'too British'. 
 
 I believe it is fair to say that 
Australian born designer Martin 
Grant now based in Paris might 
have lost his Australian connec-
tion. He chose  a 'French Navy' 
base-colour instead of the tra-
ditional blue of the ‘Australian 
Night Sky’.  You may also notice 
the reds and pinks are not re-
flective of the Aussie bush col-
ours either. 
Australians see an imbalance in 
the new look, they see blades 
cutting staff's throats for the 
men's uniforms, they see guillo-
tine effect on the women's 
dresses on their heart, they feel 
breathing difficulties with the 
too tight narrow pink scarf 
around ladies' neck. The French 
navy blue looks most of the 
time black.  
 

Comment of Qantas about the 
launch of their latest uniform: 
" Inspired by the Qantas logo, Martin 
Grant has created a fresh and contem-
porary range for our customer facing 
employees, the attitude is slick but 
relaxed and comfortable. The new 
collection features a French Navy, 
Qantas red, ruby red and fuchsia pal-
ette, with garments designed to be 
flattering on all body shapes. Martin's 
signature piece is the bold stripe dress 
which will ensure our employees will 
be visible regardless of whether they 
are on board or in the terminal. The 
new collection sees the addition of a 

hat for our female cabin crew and the 
perfect Trench in French Navy. This 
will provide extra warmth in cooler 
climates and is a chic addition to the 
range. "Our new uniform is so much 
more than a new look, it marks a new 
chapter in our brand and will unite our 
people on the ground and our flying 
crew as "one team". - Extract of 
http://www.qantas.com.au/travel/
airlines/uniforms/global/en 
  

Of course Qantas difficulties 
didn't happen overnight and 
can hardly be blamed on uni-
forms. Many of the issues fac-
ing our national airline arise 
within management as well the 
world economy. 
 

When there is a problem, 
there are often suggestions 
leading to solutions. We all 
need to collectively do our part 
to support this wonderful, Aus-
tralian airline. Without going 
through the huge expense of re
-designing new uniforms, how 
about showing our support to 
Qantas each day? 
 

How can we, as passengers, 
support Qantas staff and rekin-
dle the Australian Spirit?  
Think about what you can do 
and be pro-active. Firstly, by 
booking our flights with them... 
then maybe offer to each staff 
member a paper cut of a white 
kangaroo!  
I will be interested to 
hear your suggestions 
and thoughts! 

Could new Qantas Uniforms influence their Job Loss?                     (continued from page 4) 
Roseline Deleu, international Feng Shui Master, best-selling Author 

Photo 3– Qantas new Uniforms 
source: Australian Business Traveller 

http://www.qantas.com.au/travel/airlines/uniforms/global/en
http://www.qantas.com.au/travel/airlines/uniforms/global/en
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Feng Shui for Commercial Buildings 
Roseline Deleu, international Feng Shui Master, Shaman & best-selling Author 

The Feng Shui of a home is very 
different that its approach for 
commercial buildings.  
In a home, we look for balance 
and harmony, for Yin energy to 
relax in specific areas. In com-
mercial premises we encourage 
much more Yang energies in 
order to keep things moving 
and business thriving. 
 

I believe photos replace a thou-
sand words, here are some il-
lustrations of Sydney Central 
Shopping Centre that show 
good examples for a Feng Shui 
commercial approach (and NO, 
I haven’t designed this one): 

Exterior The angular finish of 
this very tall building hosting a 
shopping centre on his first few 
floors is tastefully accompanied 
with hanging gardens. Real 
green plants in an urban busy 

environment brings the idea of 
health and life. 
 

Attracting Chi to a specific area 
Escalators move Chi upwards 
and downwards. In this photo, 
we see how important mirrors 
are doubling this effect. In addi-

tion to the doubling effect, the 
healthy green plants on each 
side are also doubled and en-
hance a great feeling. 

Movement on every floor  
The design of the various floors 
of this building shows a variety 
of shapes bringing active Chi 
flow.  

Each floor has a different pur-
pose, for example one of its 
floors is a healthy and quality 

food court, decorated with 
round shapes and curvy seats; 
another one is a creative and 
artistic level offering opportuni-
ties to artists and art enthusi-
asts. 

Moving Chi with help of Mod-
ern Technology  
The IT Slide Shows in the foyer 
attracts the eye with colours, 
and various features. This is 
what I call a very nice modern 
approach of good Feng Shui!  - 
Well done  
 

A Question remains though... 
The whole project looks great 
to me; having said that, I have 
only one doubt… The roof 
above the first floors is made of 
glass covered with shallow 
moving water. I would rather 
like seeing a sky above our 
heads instead of a permanent 
moving water.  

Food for thoughts! 

http://fengshuisteps.files.wordpress.com/2014/09/it-slide-show-as-feng-shui-cure.jpg

